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1 Exhibition Overview



CIBS2025 Overview

The 28" China (Shanghai) International Boat Show and Shanghai
International Workboat Show (CIBS025) came to a successfulend on April 2,
2025 at the Shanghai World Expo Exhibition & Convention Center. CIBR025
was held concurrently with The Lifestyle Show Shanghai 2025 and Tourism
Plus Shanghai 2025. The exhibition area covered 60,000 square meters, with
over 800 high-quality brands and exhibitors making a grand appearance.
There were dozens of new product launches and industry exchange forums,
and more than 150exciting interactive experience events. CIB025 attracted
48,378 visitors, an increase of 35.88% compared to last year. Among them,

2,820 professional buyers from 117countries and regions overseas came, a

35% increase compared to 2024.
T
:
Exhibition Premium Fascinating MR
Area Exhibitors Events
Professional Countries & Overseas Buyers
Visitors Regions Growth

(*Figures are inclusive of The Lifestyle Show Shanghai 2025 and
Tourism Plus Shanghai 2025)




2. Visitor Analysis



Visitor Analysis

CIB025 attracted domestic
professionals from Shanghai, Jiangsu,
Zhejiang, Shandong, Guangdong,
Beijing, Anhui, Fujian, Henan, and
Hubei, etc.

Additionally, CIB&025 welcomed 2,820
international buyers from 117 countries
and regions, including Russia, Republic
of Korea, Thailand, Japan, Australia,
Malaysia, Indonesia, United = Arab
Emirates, Italy, Maldives, and the United
States, etc. That's a 35% increase from
2024.
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Visitor Analysis

U Nature of business U Purpose of visit
33.54%
29.66%
23.93% e
16.47% 14.399% 13.96%
e ¥ 10.02%
'1 —1' aliasige’ !1 3.21%
. 0
“9 N O (‘9
o > 3 @ & ° o
¢ o o s o SRS [ s
SIS < & 1 N N N\ & & ¥ oS o
3‘@6' éf}\ ‘Q\“’é’b k?f"} ‘b%_é' o “@{g & o am & A
?QJ Q? Q@ é\ '?.& ‘:J\}Q 2‘-&3 <<,-{'3‘\ '.‘..-\Qrb ot ‘}6\
ot A @
P o+ K N
o &



Visitor Comments

verseas Buy
ENEV MIKH

CIBR025 boasts a comprehensive and
diverse array of exhibits. Beyond a wide
selection, We can find a variety of yacht

accessoriesand water sports equipment .

overnment Buyer
Ms. Zhang

The highly professional exhibition offered
firsthand access to international brands'

latest yacht models and insightful industry

It was a truly rewarding

experience for market trends and

knowledge .

verseas Buye
CHARD DIIAN

The products of exhibitors recommended by
the organizer are relatively consistent with
the categories of international buyers
purchasing demands. At the matchmaking
meeting, each international buyer can
encounter at least three suppliers with

similar categories.

ad of Scenic S
Mr. Zhou

The exhibition surpassed expectations,
offering ideal midsize yachts and electric
boats for our scenic spot, with standout
Chinese eco-friendly models providing

great value and customization .

Overseas Buye
ZAM BOUSA

The organizer provided very professional and
enthusiastic services. They accompanied and led
overseas buyers to the booths to communicate with
exhibitors, offering excellent guidance and services.
This made us very confident in the qualifications and

strength of the suppliers.

Buyer
Mr. Yu

CIBS remains an indispensable sourcing platform .
This year's exhibitors demonstrated remarkable
innovation, leading to multiple valuable business
connections. | was fortunate enough to have in-
depth exchanges with many outstanding enterprises
and successfully reached multiple cooperation

intentions .



3. Exhibitors



Exhibitor Overview

CIBS2025 covers the whole industry chain of ships and boats. CIBS2025 brought together YAMAHA, HUANZHU, ZHAOYANG BOAT,
MERCURY, HONDA MARINEExploMar, HIDEA, PARSUN, HAIBO, EPROPULSION, FUBER,; CFM MARINE, CSSC, WOLONG, KPL, CETL,
HOLYLIGHT, EIKTO, NAVICO, HUASHENG, SCHEER, MSD, ORCA, YA TAI, GOSPEL &@kdther exhibitors from all over the world,

including boats and accessories, boat services and water sports, focus on the latest technology, key products and competitive  brands.
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*The above are only some of the participating enterprises,
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Exhibitor Comments

Wah Hing (China) Marine Co., Ltd.

specializes in acting as an agent
for the well-known American yacht
brand - SeaRay. This time, we are

honored to participate in CIBS025.

We bring our classic model, the
Sea Ray 320 yacht, to the Chinese
market for the first time. Given
that this new product precisely
targets the high-end market
positioning in East China and
CIB025 has always gathered
high-quality customer resources,
we hereby introduce this American
brand with profound heritage to
China.

A i Wah Hing (China) Marine Co., Ltd.

Chairman

.- Yaohua Chen

YAMAHA

As a barometer of China's
shipbuilding industry development,
CIB2025 attracts many European,
American and Japanese enterprises
to showcase and release their latest
products here every year. At the
same time, we sincerely thank the
organizers of this exhibition for
their meticulous preparations. Both
the hardware  facilities and
supporting services are first-class,
creating a favorable
communication environment for all
participants .

fi A Yamaha Motor (China) Co., Ltd.

Head of Sales Department

.- Yong Huang

Our company has been involved in
CIBS for over ten years. The
professionalism and international
influence of this exhibition enjoy a
high reputation in the industry,
attracting professional visitors from
different regions around the world
such as Europe, America, Southeast
Asia and the Middle East Major
exhibitors showcased their latest
products and technologies one after
another, providing an excellent
platform for promoting industry
cooperation and innovative
development .

fi A Hangzhou Hidea Power
Sales Director

Zonglu Wu

ExploMar

Our company's participation in
CIBS this time is precisely due to
its significant advantage as an
international industry event, which
enables us to reach global users.
The exhibition site was
unprecedentedly grand. Since the
opening day, whether it was the
coverage area of the exhibition
area, the diverse scene settings, or
the collaborative effect with the
Lure Fishing Show, all
demonstrated strong appeal. The
exhibition hall was always crowded
with people.

i A ExploMar
Director of Brand PR
. Bin Li







CIBS2025 Matchmaking Meeting

Benefiting from the comprehensive expansion of overseas markets, the continuous
optimization of the foreign trade structure and the continuous release of Marine policy
dividends, the CIBR025 Matchmaking Meeting attracted more than 200 exhibitors to
participate . In addition, a total of 43 enterprise purchasing representatives attended this
overseas delegation, coming from nearly 21 countries, including France, Canada, Russia, the
United States, India, Uruguay, Pakistan, Morocco, Zimbabwe, Bulgaria, Benin, Nigeria, etc. The
export markets cover 5 continents around the world .

The special Matchmaking Meeting was bustling with activity, with effective online and offline
cooperation . The focus of communication was on emerging channels such as e-commerce, and
the successrate of matching intentions reached as high as 40%. The Matchmaking Meeting
encouraged exhibitors to go abroad, actively respond to the development and changes in the

international market, and empower the development of foreign trade.

200+ 43 21

40% 94%

Participating Exhibitors International Buyers Countries & Regions Matching Success Rate Buyer Satisfaction




CIBS2025 Matchmaking Meeting
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New Product Launch

Revs Your Heart- YAMAHA New Product Launch HONDA MARINE Outboard Motor New Product Launch PARSUN Trolling Motor New Product Launch

ExploMar Electric Outboard Motor Product Launch & Global Application Release

Ultimate Design - FUBER Shaftless Propellers New Product Launch




